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Fig. 1 Schematic diagram of sports consumption research
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Table 1 The core content of sports consumption statistics research in major regions of China
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The Academic Context,Statistical Content and Implementation
Strategy of Sports Consumption

LIU Dong — sheng' , XU Guanghui®, CHEN Yan®, XUE Zhao — ming'
(1. Jiangsu Sports Consumption Research Center, Nanjing Normal University, Nanjing 210023, China;
2. Jiangsu Provincial Sports Bureau, Nanjing 210029, China)

Abstract ; Using the literature method , the discussion on sports consumption and sports consumption sta-
tistics was carried out in order from the academic context,statistical content and implementation strate-
gies. It is believed that:from the academic point of view,sports consumption as a complex concept in-
volves not only macroeconomic and social development,but also closely related to cultural ideology ; and
as one of the basic tasks of accurately grasping the sports market and developing the pulse sports, sports
consumption statistics should avoid generalizing the concept of sports consumption. It should be guided
by the sports policy,facing the people’s better life needs, docking the national economic statistics sys-
tem, considering the construction of “physical education and training, sports culture and entertainment
sports health and rehabilitation, sports media and information, sports clothing durable goods, other the
sports goods and services,personal indirect sports consumption” is the statistical framework of the core
indicators,and the design of the long — term work program makes the sports consumption statistics work
institutionalized. Through the construction of the statistical survey system,the implementation of sports
consumption slatistics is effective, through statistical data. The calculation of the calculation makes the
statistical results of sports consumption accurate.

Key words : sports consumption ; physical education and training;sports culture and entertainment ; sports

health and rehabilitation ; sports information and media;sporting goods and services



